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Corporate
Logo

1.1

The M
arches LEP logo represents 

our purpose and values as 
an organisation. Under no 
circum

stances should this logo be 
altered in any w

ay.

W
here necessary the logo can be 

used in w
hiteout or m

onochrom
e 

form
at, but w

here possible the logo 
should be used in full colour. 
 The logo m

ay be used w
ithout 

regional strapline, but only in 
exceptional circum

stances.
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W
hat to do...

W
hat not to do...

Full colour for w
hite backgrounds

Full colour logo on a coloured background

Full colour logo over an im
age

Changing the colour, style or proportions

W
hite version for dark backgrounds

Leave enough space around the logo

Local Enterprise Partnership
Herefordshire - Shropshire -Telford & W

rekin

The

M
arches

Local Enterprise Partnership
Herefordshire - Shropshire -Telford & W

rekin

The

Logo 
Useage

1.15

These exam
ples cover how

 the logo 
should be used and positioned. It 
also highlights key things to avoid.

N
o alterations should be m

ade to 
the logo to change its appearance. 
This includes rotating, distorting, 
stretching or squashing the logo to 
fit into a sm

aller area.
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Soft greyM
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M
arches Blue

M
id grey

Dark grey

Colour  
Palette

1.2

This colour palette is used w
ithin all 

M
arches LEP branded m

aterial in 
digital and print form

ats. 
 For colour m

atching, please refer to 
the num

erical #H
EX codes for digital 

form
ats, and the CM

YK values for 
print form

ats. 

The M
arches G

radient can also be 
used as a design elem

ent. This is 
com

prised of an even blend betw
een 

the M
arches G

reen and M
arches 

Blue. It can be used in the follow
ing 

w
ays: 

• 
Linear edge borders

• 
Pull out quotes

• 
Icons for infographics

• 
Background im

age ovelays (see 
section 1.5)
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Corporate Typeface
Roboto Regular

Corporate Typeface
Roboto M

edium

Corporate Typeface
Roboto Bold

Corporate Typeface
Roboto Black

Brand 
Typeface

1.3

The M
arches LEP typeface should 

be used consistently as possible 
across internal and external 
com

m
unications.  

 The Roboto typeface has been 
selected for it’s broad com

patibility 
and com

plem
ents the M

arches LEP 
brand identity. 
 The Roboto font fam

ily is free, and 
available to dow

nload here.
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M
ain H

eadings

Pull O
ut Q

uotes

Sub H
eadings

Large Body Copy

Sm
all Body Copy

M
ain headings use Roboto regular, w

ith 
key w

ords in Roboto Black. H
eadings 

are either coloured Dark grey or W
hite 

depending on background colour.

Pull out quotes are w
ritten in Roboto 

Black, w
ith the M

arches G
radient applied 

diagonally w
here possible.

Sub headings are w
ritten fully in Roboto 

black, using Dark grey or w
hite depending 

on the background.

Large body copy is w
ritten in Roboto 

Regular. This is typically used for 
introductory paragraph styling.

Sm
all Body copy uses Roboto regular. This 

is used for larger sections of text such as 
page content or new

s posts.

Typography 
Useage

1.35

The key typography needed w
ithin 

m
ost applications are displayed 

here, w
ith inform

ation on the correct 
w

eight and colour styles to use. 
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Design 
Elem

ents

1.4

Design elem
ents such as key 

inform
ation, pull out quotes and 

calls to action can be featured using 
w

hite boxes as show
n.

These boxes feature a linear edge 
on one side only using the M

arches 
G

radient, w
ith a soft drop shadow

 
to help them

 stand out on light 
backgrounds. 
 Icons can also be used as design 
elem

ents, or large background 
patterns to give m

ore visual interest 
to an otherw

ise blank page. In this 
instance, they should be placed 
on a low

 very opacity to stop them
 

overpow
ering the page content.

Shropshire
W

ith the renow
ned historic m

arket tow
n, Shrew

sbury, 
at its heart, Shropshire has an exceptional education 
offer, w

ith high-perform
ing schools, a large college 

offering academ
ic and vocational program

m
es and 

a new
 University Centre, all w

ith strong links to local 
businesses and career opportunities.

W
hat w

e offer
O

ur econom
ic strategy com

bines our 
vision and values w

ith a clear plan tow
ards 

achieving our am
bitions for grow

th.

Learn m
ore ›

£424k as part of G
row

th Deal 3 

 Aim
s to assist 1,450 new

 learners

Additional apprenticeship outputs

W
e achieve m

ore w
hen private 

and public sectors w
ork 

together for the benefit of all.
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Im
age overlays

Photography
Im

age  
Style

1.5

There are tw
o key im

age styles for 
the M

arches LEP brand. 

W
here original photography is not 

available, it is acceptable to use 
Stock im

ages. 
 These m

ust be of high quality, 
relevant to the subject m

atter, 
visually interesting and realistic. 

For adding interest to background 
areas, you can overlay the M

arches 
G

radient onto an im
age. The im

age 
m

ust be set to 10%
 opacity on 

the lum
inosity blend m

ode, and 
placed over the top of the M

arches 
G

radient. 
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M
arches LEP

Food Service

Skills and Developm
ent

Centre of Excellence

Infrastructure and Places

Business G
row

th

G
row

 our Econom
y

Investigate

Inclusive / Com
m

unity

Forefront of Change

A
gri-Tech

Increase G
VA

Icon 
Style

1.6

These icons are a key elem
ent to the 

M
arches LEP Identity. They are used 

to support key statistics, but can be 
featured as decorative elem

ents too.

The icons are linear in style w
ith 

occasionally broken lines, rounded 
corners and end caps. 

Icons can coloured w
hite w

ithin 
coloured circles using the M

arches 
LEP colour palette. 
 They can also be used w

ithout 
a circle using a accent colour or 
gradient from

 the M
arches LEP 

colour palette.
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Boxed

Floating

G
row

 our econom
y by 

£8.7bn to £23.8bn
Increase G

VA
 per head 

to £29,425
Raise our population to 

£807,500

G
row

 our econom
y by 

£8.7bn to £23.8bn
Increase G

VA
 per head 

to £29,425
Raise our population to 

£807,500

Infographic 
Style

1.7

The M
arches LEP infographic style 

is clean and sim
ple to keep focus on 

the im
portant inform

ation.

W
ording for the key statistic should 

be shortened as m
uch as possible 

w
hilst rem

aining m
eaningful to the 

reader.

Key figures can be highlighting using 
by Roboto black, and each statistic 
should be supported by a relevant 
icon for visual interest.

The Infographics can be presented 
tw

o w
ays - either boxed singularly, 

or floating over the top of a gradient 
background as show

n.



The M
arches LEP,

Cam
eron H

ouse,
Knights Court, Archers W

ay,
Battlefield Enterprise Park,

Shrew
sbury, SY1 3G

A


