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Communications
Insights

The LEP's energy campaign continued to deliver
increased visits to the website in the period. The energy
fund was the most visited page once again, 29% up.
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Largely static figures for MGH reflect fewer grant
support schemes being promoted, e.g., MBIG and BEEP
are both nearly committed. The Business Growth
Programme (BGP) moved to the top visited grants page
in August.

The decrease in digital reach is a result of paid-for
campaign in the previous period on Facebook, not
replicated in the last three months.

Organisational
Impact

The data shows businesses are still actively looking to
the LEP and MGH for business support, specifically
information on grants. Funds are still available for BGP
and a new campaign is ongoing to promote this to
businesses.

Businesses are also looking to the LEP and MGH for
help with energy costs and sourcing information on
renewable alternatives. This is not likely to continue
without additional support being announced as BEEP is
nearly allocated and LOCOP is not available in all three
areas.

Demand for office space in Hereford is driving increased
views of Shell Store letting information on the website
of the LEP's designated Enterprise Zone at Skylon Park.
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